
 
Analyses of the development of the local tourist sector in 
the field of marine passenger/car transport from Ustka to 
Bornholm 
      
      

INSTITUTE OF MARKET INFORMATION DPCONSULTING  -  2011 
WWW.DPCONSULTING.IT.PL 
 

  

 

                                               

 

Project co-financed with the European Regional Development Fund within the South Baltic Cross-border Cooperation Program    2007-2013 

 

 





      www.dpconsulting.it.pl                                                                                                           

 

 

INTRODUCTION CURRENT STATE SURVEY BORNHOLM USTKA SCENARIOS CONCLUSIONS

| 3 



      www.dpconsulting.it.pl                                                                                                           

 

 

INTRODUCTION CURRENT STATE SURVEY BORNHOLM USTKA SCENARIOS CONCLUSIONS

| 4 

CURRENT STATE 
 

Ustka 
The current state of the infrastructure necessary to open a passenger/car ferry connection  in  Ustka is as follows: 

1. The maximum length of a vessel  which can enter the port is  58 meters, however, the Port Captain may allow the entrance of larger vessels. 
2. The maximum width  of a vessel  which can enter the port is  11,5 m. 
3. The maximum submersion  of a vessel  which can enter the port is  4,5 meters, however,  the Port Captain may allow the entrance of larger vessels. 
4. The maximum length of a vessel  which can turn about in the port is 85 meters. 
5. No  infrastructure enabling car boarding. 
6. Lack of parking space for cars awaiting boarding. 
7. No passenger terminal. 
8. Existing road gives access to the port although goes through the city. 
9. Ustka has the following, important for tourists,  road connections with the rest of the country: regional road  203 and national road 21. In order to 

reach the port it is necessary to drive through the city.  
10.  Ustka has a train connection. 
11. Tourist accommodation in the city does not influence the intensity of ferry  departures from  Ustka.  The ferry port in Ustka will influence areas far 

from the city along the sea and inland.  

About  350 thousand tourists  per year come to Ustka (source: Ustka City Council). 
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The above diagram shows that the most favourite way of spending free time is contact with nature in peaceful surroundings. In second place is sport and 
physical activity. Such a result is caused by the sample choice. The respondents were people spending their free time on  Bornholm, which main advantage 
is the possibility of spending free time in peaceful surroundings, travelling by bicycle.   

Suma

Suma z inne / other2 11,4%
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The diagram shows the declared favourite ways of spending free time in a break-down  by nationality.  It is a  confirmation of  the previous chart. The 
relatively large  number of answers pointing to the wish to spend time in large groups of people found in the Danish group results from the structure of the 
Danish sample.  The Danish sample group consisted of  the relatively largest amount of young people , for whom the presence of others and having fun in 
the company of other young people occupies a high position on the list of favourite activities. 

DE DK PL SW X

Suma z inne / other2 4,5% 3,0% 0,8% 0,8% 2,3%
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The chart shows in which seasons of the year  holiday plans are realised. Summer is of course the first choice. It must be pointed out that the question 
referred to holidays in our climatic region, so trips to exotic countries were not applicable.  

Suma

Suma z zima / winter 12,1%
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The above chart shows that summer is undisputedly the most favoured holiday time in all the nationality groups.  

DE DK PL SW X

Suma z zima / winter 4,5% 3,0% 3,8% 0,8% 0,0%
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The diagram shows that short trips are not popular. According to the  respondents holidays should last at least a week in an interesting location. Two-week 
stays are equally popular, and what is interesting,   the same applies to even  longer holidays.  

Suma

Suma z ponad 2 tyg. / Over 2 weeks 28,0%

Suma z do 2 tyg. / Up to 2 weeks 32,6%

Suma z do tygodnia / Up to 1 week 34,8%

Suma z do 3 dni / Up to 3 days 1,5%

Suma z do 1 dnia / Up to 1 day 1,5%
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The above diagram shows that almost half of the respondents is willing to undertake long journeys  in order to reach the destination of their holiday. Even a 
trip exceeding 6 hours is not an obstacle. 

Suma

Suma z ponad 6 godz. / Over 6 hours 43,9%

Suma z do 6 godz. / Up to 6 hours 10,6%

Suma z do 4 godz. / Up to 4 hours 14,4%

Suma z do 2 godz. / Up to 2 hours 20,5%

Suma z do 1 godz. / Up to 1 hour 7,6%
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The diagram shows that Poles are the most immune to the discomforts associated with travelling. Swedes and, to some extent, Danes are the least willing to 
undertake long trips.  

DE DK PL SW X

Suma z ponad 6 godz. / Over 6 hours 14,4% 7,6% 13,6% 1,5% 6,8%

Suma z do 6 godz. / Up to 6 hours 3,0% 3,8% 1,5% 1,5% 0,8%

Suma z do 4 godz. / Up to 4 hours 3,8% 6,8% 0,0% 2,3% 1,5%

Suma z do 2 godz. / Up to 2 hours 9,1% 9,1% 0,8% 1,5% 0,0%

Suma z do 1 godz. / Up to 1 hour 6,1% 1,5% 0,0% 0,0% 0,0%
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The vast majority of the respondents is willing to use a ferry during their journey (Note: the vertical scale is shortened and does not start at 0%) 

Suma

Suma z nie / NO 10,6%

Suma z tak / YES 89,4%
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The diagram show that the only nationalities displaying an aversion to ferry trips are Germans and Danes. However, such negative feelings are shared by 
only a small number of people. 

DE DK PL SW X

Suma z nie / NO 5,3% 5,3% 0,0% 0,0% 0,0%

Suma z tak / YES 33,3% 23,5% 15,9% 6,8% 9,8%
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Most of the respondents declare the will to take with them cars and bicycles. Tents are not very popular. 

Suma

Suma z namiot / tent 25,0%

Suma z rower / bicycle 66,7%
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Swedes seem to be absolute admirers of cars. They do not intend to take tents with them. Tents appear to be mostly liked by Poles. The answers given by 
Germans and Danes hardly differ. 

DE DK PL SW X

Suma z namiot / tent 10,6% 7,6% 6,8% 0,0% 0,0%

Suma z rower / bicycle 25,0% 21,2% 12,1% 1,5% 6,8%
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The diagram does not show answers given by Poles. The willingness of German respondents to spend holidays in Poland is characteristically low.  

DE DK SW X
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The diagram is a continuation from the previous page. It shows that there are no negative remarks on ferries sailing from Poland.  

Suma

Suma z b. dobrze / Very good 4,5%
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The diagram shows answers given to the same question as in the previous chart, but in a break-down by nationality. Swedes appear to have a very good 
opinion of Polish ferries. This most probably results from the fact that they have travelled by large, one can even say luxurious vessels sailing between 
Poland and Sweden.  

DE DK PL SW X

Suma z b. dobrze / Very good 0,0% 0,0% 2,3% 2,3% 0,0%
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This diagram refers to the questions described in the two previous charts. It can be seen that the majority of objections are related to the long duration of 
the ferry trip. The implication is clear: the duration of the trip should be reduced to the maximum.  

The quality of service on the ship also draws negative opinions.  

Suma
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The diagram shows answers given to the same question as in the previous chart, but in a break-down by nationality. Very interesting disparities in the 
opinions if various nationalities can be seen. Germans complain mostly of the vessel  (it most probably offers low comfort of the journey) ,Danes complain of 
the quality of the service aboard the vessel  (it would be interesting to review to what these objections refer), Swedes and Poles complain of the duration of 
the journey. 

When analysing the above chart please note that these  opinions are held only by several percent of the entire sample group. 

DE DK PL SW
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USTKA 
The survey was conducted on a sample of  N=1500 during street interviews with randomly chosen respondents. Data in the table may not sum up to 100% in 
cases when multiple answers were possible. 

 

The above diagram show that the respondents in Ustka  had no problems with this question  - it may be said that nearly everyone gave the correct answer. 

Suma

Suma z niemiecka potrawa / German dish 0,0%



      www.dpconsulting.it.pl                                                                                                           

 

 

INTRODUCTION CURRENT STATE SURVEY BORNHOLM USTKA SCENARIOS WNIOSKI

| 36 

 

The diagram show that the majority of the respondents from Ustka  gains information on tourism from the web.  

Suma

Suma z Internet / Web 89,3%

Suma z Prasa / Press 16,7%

Suma z TV / TV 18,6%

Suma z Inne / Other 18,9%
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Respondents from  Ustka are fond of having fun in large groups of people  and also like physical activities. 

Suma
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The preferred season for holidays is , in the opinion of respondents in Ustka, summer.  

Suma

Suma z wiosna / Spring 27,1%

Suma z lato / Summer 91,3%
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The vast majority of the respondents is willing to choose a ferry as a form of transport in order to reach their holiday destination.  

 

Suma

Suma z TAK / YES 81,4%

Suma z NIE / NO 18,3%
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The respondents from  Ustka take their cars with them when they go on holiday. Barely every tenth respondent takes his bicycle.  

Suma
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Respondents from Ustka prefer short stays. 

Suma
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The respondents from  Ustki know almost nothing about  Bornholm.  

Suma

Suma z szlaki rowerowe / Bicycle trails 4,2%
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The question was to ascertain how many people have already been to Bornholm. The majority of the respondents in Ustka have not been to Bornholm. 
Those who have travelled by ferry.   

Suma

Suma z promem / Ferry 4,8%

Suma z samolotem / Airplane 0,0%

Suma z transport indywidualny / Private 
transport 0,2%
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The next three charts show answers to questions referring to the quality of the ferry connections to  Bornholm. Only people who already went by ferry to 
Bornholm answered the questions. The majority of the respondents boarded the ferry in Ustka. 

Suma
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The vast majority of the respondents claimed that the quality of the ferry crossing was very good.  

Suma
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The duration of the ferry crossing raised the largest number of complaints. Fewer respondents complained of the vessel itself and service aboard. It should 
be noted that there were not many critical opinions of the  terminal. 

Suma

Suma z statku / Ship 0,3%
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The vast majority of the respondents in Ustka would consider a ferry trip to Bornholm as a tourist attraction in itself.  

Suma

Suma z TAK / YES2 81,7%

Suma z NIE / NO2 14,3%

Suma z 
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The chart shows that the respondents in Ustka do not have a marked opinion on public transport on  Bornholm.

Suma

Suma z TAK / YES3 27,4%

Suma z NIE / NO3 14,4%

Suma z 
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SCENARIOS FOR  USTKA  
 

The scenario for the development of a ferry connection between  Bornholm and Ustka is based on the following assumptions: 

1. As the starting point we have adopted the number of transports realised by the ferry from Ustka in  2002 to 2010. It is hard to notice a pattern in 
the number of passengers then transported. Thus we adopt the starting point arbitrarily with the consideration of the realities of past years. We do 
not divide passengers by nationality. 

2. Our forecast does not refer to any particular ferry, but only to the foreseen demand for ferry crossings.  
3. We present two scenarios:  

a. Optimistic scenario:  
i. Promotional campaigns result in a  15% increase in the number of passengers per year for subsequent 10 years, until the demand 

reaches the plateau. The port infrastructure necessary for car crossings is quickly built (we assume two years) , which results in a 
major increase in the number of passengers. 

b. Pessimistic scenario: 
i. Promotional campaigns result in a  5% increase in the number of passengers per year and stagnation after 10 years. The building of 

the port infrastructure necessary for car crossings is delayed and takes up to  10 years, which however will result in a major increase 
in the number of passengers, but not as large as in the case of the earlier opening of a terminal.  

ii. The low quality of promotional campaigns causes  the initial number of passengers in  2012 to be  lower than in the optimistic 
scenario.  

The poor effectiveness of informational actions results in that the largest group of passengers go for one day excursions.  

We do not count the number of cars, but passengers. 

The forecast covers the period from  2012 to 2030. 

We assume that even in the pessimistic version the number of passengers will rise year by year  - which differs from the  experience of previous years.  
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